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The Factors Influencing on the Intention to Use Mobile Payment System:
Focused on Korea and China
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ABSTRACT

The rapid development of information technology has affected many industries, and made consumers
receive new services that are completely different from those of the past. In the financial industry,
various changes are taking place, such as providing the payment system which is easy to use and
offering differentiated services. This study examined the factors affecting the intention to use mobile
payment system. In particular, we considered both practical and emotional factors that affect the
intentions. The mobile payment system, which is a new form of payment, is rapidly developing in China.
In Korea, it is still in the beginning stage due to the legal regulations and the activation of alternative
payment methods. This study, therefore, compared the differences in factors that affect the intention to

use mobile payment system between Korea and China.

Keywords: mobile payment system, FinTech, intention to use, practical and emotional factors,
comparison of Korea and China
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BHtY AR A AES W A (FinTech)o] dEo|H,
1A FE A 2erd AR, S, AR 5
SAHIAE 7] Qs Mz 71ed) 4S9
n]gttH(Wikipedia 2017). JE7]1&2] W3t H&o]
BRI 2A| A2 9] B9l AL 02 GojA|al 9l
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2efed 2R A|AH 01 oo Pk Q0lof tiet ¢ gt=it S=9f 2/ A|AHS SHC=2

2, DHFA Zx| AJAH

2.1 2HIY ZH| Al2-of cist 7Hd

Tutd ZA|(mobile payment)# AHIEZET} -0

e}l 71718 olgetel A oL AF/AH
xo] 0l 93 AAS SHe BEOR, Lol

oftz} @ meiel eoAE o8 7Hsslth(Krueger
2001). BHtd AAl= = A GARA 11 A=e BHf
A 77|12 AFE 4 Q= 2938 IS Tsith
v AA] 3ol A A3&H(third party)s= iRk}
iz} o]ele] “Ft Abm ERAF S Toh=tl, AGA
Ao ool Hosly] QJein EAlete= 534 71
S| TES Wh=t) 2 dtois BHk 7]

718} ol s A ES Fote] ekl B Q@ ZEeloA]
of A7, A7 oA W ] Follk o8 4 U=
TR AA| AL ARl T o 2 g
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2.2.1 3t=o| HIY ZR| AIAH

2010958 SKEH|E, LG U+, KT+ AR} AfH]
25 At o] Mulas 27, A7t dAlet
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45 Folgtth(Dahlberg et al. 2015).
Davis(1989)9] 7|&4+ 8513
Acceptance Model: TAM)ol| 7|9kt A& Atof| u}
20 wHel A7) A2E 2840 BEet 0§ o
+ olg 8959 ¥ Hk=r}(Slade et al. 2015;
Tan et al. 2014). 0] QOIS ZojA Azke &8 A7}
A7V AFE Lol AR

CHDahlberg et al. 2015). <
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(social cognitive theory) & o8] 7H«] o]& B2 A
7VE] 9 847} A 719 AL LolX So] 7]& 2289

oﬂsﬁo% ]X]L 6]4/\1 Oo]o] o Q’O]O}ME}(A]ZGH 1991;
Bandura 1985; Davis 1989). T8t 7| 4>80f thst
o|2& Esl5)7] 93l Venkatesh et al.(2003, 2012)
S ergolE FH T IesEolES AN
Shodtt o]get A= HRA 71 Aot =
Zlof| A AREARS] AV, 35 FIr717] £
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2ES
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B
A A A28 18]l BHEY 7§Xﬂ AH|AE] o] 8 o 3 A8AQ EAE QIAEkL Ik FHAAH L] AL
Tof tigk 22 AFE At Aotk 53] Kim et ARl 7FA = AHEAS] B =8} AL olxo] FFFS A
al.(2010) 71914 xfo|e} Eutd AA| AJAEIS] £/ 4 Qe Aol
< Jefeto] A1 ARS- Boldat A1E 5840 B
HH 2R A|AE] o] & o|%of mA| &= FFS AFEA 3.1.1 Hely
stk 714 Afo|2= A3 BHtd AA| A4S AFES A9 HelE Hdl MER 7 e
23ellal BHtY AR AlAEY] EAO == o5, aigkom, ojA| BRutd 7|7|1& Fal Helst F4lo] 7t
AP, HolA, RS sl SolRTE EHd oA (convenience) EHFY 74|
o] 3784 A3 &< FTHLin and Lu 2015). HEJ
3.1 2HIY ZH| A|AH 0|8 2|0 Chist HE8X e AL AR Al Aleks W WA et 8
oist Qol A0} #eo] Qlt}(Clarke 2001). Berry et al.(2002)2
s 48 ROl P80, A W ol A0 ARl il Aulle) AR A7 el
(Theory of Planned Behavior: TPB), A}3] QIA] o]& ol WS Hrhstaint 22kl Z2A AAse] #H
<H 1> ZHIY ZH| 0|8 o|=of atst 7|E o7
o471 CHA} o1t EW
QIR A | XIZUE AL 8O, X[2E REHY, Al2| EfE, 018 o= Suh and Han(2002)
ATHE O, Mty |24 HIE, A2 XI2HE 21, 018 2= Mallat (2007)
2HId ZH|
A|AE] Sbly, DHIY ZH| X4 0|5 Y, Mgk, Holy, T2y, X[2E K84, X[2fE AL
2 2014 AIS o Kim et al.(2010)
0|8 i, 018 9, X2 R84, X|IZE ALE 80|y, X|2HE Hot X2l &gt Schi 12010)
A, Z=p 7, 740l 0|SA cherzetal
DHIA AN | QB Ao chet A=l 2HEY AXof Chet 7| AZ|, X|2E IE, XIZE HIE, LU et 30011
ME|A AFTHR O, 48 0[0[X|, 39| |5 uetal(201)
A HO JHol SAIM ARSIE ofst X|ZtEl Q8 M X|ZHEl AFR 204, BH
o|7(1|d Hoky, 7Hol ASIM et X2 R8M, X[ZE ALE 80|y, 20t Ol £2017)
A7 MHIA A8 ofE
162 K| AlAGT |18 H4S



DHIY ZH| A|AH 0|8 o= ¥k @0loj| Ciet (i st=1t Z=9| ZX| A[AHS FHoE

o)L B 71717F SIEulEt AR AA| oftfA] 83 IS A= Ae AFetdlen, 9] de
< A A E F 4 es YR, o]= 28191 2 AHEAREC] 71&8] Anjet 718 SRARHS Hojs
A 280l e 2417} 4-82) Al QIIOITHISACA Ik I3k 1) SARS H4 TGolt AES S8
2011). 2 29~ ddE=ZYA(Royal Philips 8t Aol FR3F FEFS v 7194 B/t
Electronics)?} HJA} QIEJUIAE(Visa International) Hlj~2jn]&] 2011; Crespo and Bosque 2008). EHIY
Of AAFt= TP} AR Bol/d wiiEol MR} BHf ZA| A AERR FAAS Z]Eo|B R TRl Aol B
A AAE HNFsHE AS HojZT}(Visa International HH AR A|ARIS] 280 FFFS HE 4= s Ao
2006). o} 2 AollA= Olﬂit‘a WA aQlsol Bt 24
A28 0] 8 S0l BiX]= ol tisiA e ARl

3.1.2 X|ZtEl 2™

B10) 249t 7P Sioleke SIE] Hopd
wol|, BHte AR AE AR HEL YR S0
A &2 5 Jvhe EFAAET AFS AL 9
t}. 2)ZHE 93 o] Z(Bauer 1960)S 7]¥to 2 Lo ¢
oA AR QAFAA] thet 93] FFS AR
CHLin et al. 2008). Peter and Ryan(1976)< 9|54
FHA EHS A4 9 (perceived risk) o= 2394

0}913'— ol A7 7hedt A2 AnH|Ae] 3

_4

Q3 gojolt 2, A7 JHE ALgA) uu}oa
7521 A2 48 A0 L3 RAH0 L 1)
THLu et al. 2011). Featherman and Pavlou(2003)=

A7 %] ol 2u|Ae] T2} A2 T
S8 $7S ATIV|E ST T A4 g
avAEo] BRI FA) AHIAE Agtes oIx
FFe VA= Fest Qglojet & 4 glrk

7)) W ol ubet Ratd AA| AlAH
ol 2Al 715l tlsto] 3ot oA g 4
A= A 7lek F7hEdTh =3 7H7ke v o]0 A
= W FEolu A=s] o] 7hsstal, &elH o]
o= A= 7e= At ok Ertd A9 AHg
o] 7w sHtete e IS T =t

A gt

3.21 X[ZE &3

71e 8o tigh 7] e 553 gy B

o &JafA] o] FofRint. FR 7|2 o]&oA] A=
gt BAglol, A AR A%t AnlE BES A
Holu JH7]& o]&S S/ @Bl E QA8 ARy
< ol2f3k o] fle AFET iAo g o FH7
&& o|gsltth(gbaria et al. 1996). Davis et al.(1992)
& A)7te 27 (perceived enjoyment)S FAZE %
ol &2} A5 ¥ AdTtel= IR AHT]E o
Aol k= A== Aol A2 £
olgol 344 TS mFE WelaL 9
Teo et al.(1999) AZFe E720] T o] &
o 384 G nRITaL 374531t Venkatesh et
al.(2012)9] g FA7Ie,EolES BHY oflE
A S8t QUEJUIS] ARGl el HtatRlal A
|4 7 ET A 7EH7F 7iR1e] 7l 480l o
88l Ittt £3] BHkd 7)7ollM = &

A 251E] gh|ido] Kt o FQskal AJARIS] o] & ¢
Lo o & &S F+ Holt} Lin and Bhattacher-
jee(2010)= AZtE E71%0] Hi=E FdllA] AREARS
AR 9o FFe nRitke e ASsIAT T3t
A2 E73-2 AHEARY] o] & Sro] A dFS F

al. 2

7% $tthH(Liao et al. 2008; Van der Heijden 2004).
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Al 2de] Tt S BiEef S pEe HY &
THHung et al. 2003; Jackson et al. 2013). Chang
et al.2005)2 7Rlo] M2 FHAIARE AlEsh=
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2K Z2H A2E 0|8 9|2 Pk 22101 thst

re

T et=at 20| ZH| AlAEE 4oz

744 2 XIZtEl 9842 =0 B(o| YES 0ld 2
ojct,

744 3a: X2HE AE OIS XI2HEl REM0f (el
982 /8 Folc

744 3b: XI2HE M8 8
& zo/ct

0[42 Efi=0fl ()2 Fet= O

.9.0] Al o] x] e &

Aol F28 FHS WAE 2S AFsHh thebd
2 Ao ekl A4 A28 A2 g §O]
Aol sl that 2 HEE gshint

=23
74 3c: X[ZEl AFE 8042 X[ZtEl EH20 (2
¥ats Oj& Zojct

ofe] e A5 A% SAAgo] AHgAY B
71& 8ol YT mXItal 4 s3ithCarroll and
Thomas 1988; Davis et al. 1992; Igbaria et al. 1996;
Van der Heijden 2004; Venkatesh 2000; Venkatesh
and Brown 2001). 57]0]& (motivation theory) ¥
oAl Davis et al.(1992)2 A|Z1H £4&0] PCE A}
83l 3% ol o] =g AA Q9lo] H 4 rf= A
HA519Ich 183 Van der Heijden(2004)-2 A7}
o] }\]—_&z},] o]_& 4_,_01] 217@140] 0161:2 U]

2
Blle ik ?%*Ei‘iﬂr FE}EW 117#% E71%0l ﬂL-‘E} ol-&

>.

] Al
A 7hs it e EH}%I *Mi—i *}%Oﬂ =744
IS vt z} 2> Qlth(Looney et al 2004).
06)= EHFS] Ho)/do] Hnt

A 7 8o mﬁ'& L4l F3IoH, o
AollM ol do] Bt Y& o] Aol FF& HIA
+ Ao & dsjzlth(jarvenpaa et al. 2003; Nysveen
et al. 2005; Teo and Pok 2003). B8} ZAA| AJAH]
ol thsh Helstrian QN4 58498 Bol Lrje
202 UeplaL ofdl 17o] A48 BlEst ol g o
off 3744 &= P 4 U= Aotk Wixom and
Todd(2005)= A2t H)/do] HR7)&E of&ofl g
A7} HES WA olf oo JgS T 9
§8 TG, S £7KL 200N 12

7H& 5b: Hely2 B0l Z(+)2 Y&t O/E Zio|ct.

7+& 5c: HolY2 0/& 9|0 F(+)2| Pers nlE 2

424705 34

Fishbein and Ajzen(1975)2 534 % (subjective
norm)& Ap1lo] ol QS 3hi= Zlof thet 1 At
S ojdol s QlAleke AE 2 Helakr). B
9 71&58EFoNE F87 o] AFgAle] o] &

&2 7F oo YFS MATI A4S Venkatesh and
7V 4a: X|ZfEl E722 B0 F(+)e] gt 0/F 2 Davis 2000). =3+ A|2A zo|Zojij ZTA F
o W 7iRle] % oEo] gL vAE FaF agle
7H4 4b: X|ZHE 27182 018 o|=0 F(+)2] Yets O] 2 Q14319 HAjzen 1991). B AT NE FA 7
& Zojct.
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(6.8%), TEH Y 1907902 ekt o]g ¥
=9] 79 18] 4279(28.6%), 2 ~ 33] 31 (21.1%), 43]
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(2039902 Uehgrh, A B Fole 19 4 1]
T 15%(10.2%), 1 ~ 55 € 561(38.1%), 6 ~ 105+ 9
4678(31.39%), 115 9 0|4} 778(4.8%), 7]} 10%(6.8%)
o2 yehgith
Z3o] Aor

A+ 0741?‘%4 —‘é*é% % ﬁilﬂﬂd, A 28%‘(21.2%), o
2} 10478(78.8%) 01, 20tH 1137(85.6%), 30tH 187
(13.6%), 40t 178(0.8%) .2 UErT 2P sy
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THR AR A|AE 08 | of W Q0lof| Chs o171 st=at S| ZR| A|AHS FHo=
<E 2> PMiEe| AN Fo
A0S ERXSESIpSIel 2 A
DHFY AN A|AEI] Cist 28 3 275 AEHO|| Cist AL A
Ef=(ATT) o] FHtEol o} A Davis(1989)
A2 HiQl ZAx| A|AEIS &5 0|25t 1A} O
O|—g 9|E(|TU) X-ll'; |' 2 |’E = 1' |—|:|E ST |oO|' |' |EO|' DaVIS(1989)
7Hol S{AIA(PY) DHIY ZH| A|ARS CHE AL O 2| 2H0HE0[2{= | Midgley and Dowling(1978);
- e AFERIQ| 7HOIX Ast Rogers and Shoemaker(1971)
o5 AEAPL 2HIY ZH| AABIS AHESH= | 210 2245t
X|Zt=l 2[34(PR) 1 9[aE FO S oASHS H Lee(2009)
AEAPL 2HIY ZH| AABS Solf flst= ZHE 22t .
e O A
X2 f84((PU) o2 8 4 oLt OX[EH & Davis(1989)
XNZHE AFE 0|4 | ABAPE 2HIY ZH| AA'E 24 AHEE 4~ U Q1K Davis(1989)
(PEOU) st HET e
HO|M(CON) DHIRQI AX| A|ABIS AFZSIo 2) L7)|= HE|ste] Mk Kim et al.(2010)
AFEXF = ARRIS0| 7K1 Qe HHIY ZAX| A|AR AL | .
=X =}
F A HE(SN) ofl Tt Q1A ALEXP} O IAlSH= RE Fishbein and Ajzen(1975)
o DHIY ZH| A|AEIS ARSI RN Ll= T8 E = )
X|2t=l Z7{2(PF) QOT%E | A2BE A | s Van der Hejden(2004)
165(12.1%), Ttk A&} 2678(19.7%), thetal 9] 54 6.1 A=l 2A 3 mhEEfEd 2
3(40.9%), thet Ast 127 (9.1%), thehd &< 2473 S0 AP 7 AN BEdFE =
(18.2%) . &2 LEFSILE o] RIE Q] 749 2 ~ 33] 1078 (Composite Reliability: CR), B+ 542 (Average
(7.6%), 43] o]/ 197(14.4%), B/ A& 10078(75.8%), Variance Extracted: AVE), 12]31 AZu}s} <} 7
718} 3% (Q2.3%) = YERT ZAIS Hdt S92 1 Zx(Cronbach’s a)& H7FeF 4= Qlth <3 3>0] AAE
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